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About the Management Consultancies Association
Representing management consultancy in the UK  

Å Our central message is that the UK consulting industry is a positive force for the economy.

Å Founded in 1956, the Management Consultancies Association (MCA) is the representative body for management 

consulting firms in the UK.

Å The MCA exists to be the voice of the industry, promote the professionalism and credibility of the industry, and 

facilitate networking between member companies.

Å Our sixty member companies comprise around 70% of the UK consulting industry, estimated to be worth £8bn in 

2009, employ more than 40,000 consultants and work with over 90 of the top FTSE 100 companies and almost all 

parts of the public sector .

Å Member firms range from large global firms, to small specialist consulting firms (minimum of ten full-time fee-

earners).

Å We work very closely with our members to ensure we are representing their needs and involving them closely with 

our work and successes on behalf of the industry ïin our experience, the more a member firm puts in, the more 

they get out .

www.mca.org.uk



What we do

We work in several key areas to achieve our three strategic goals 

www.mca.org.uk
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How you can benefit from membership

Build your reputation, business and team with the MCA 

www.mca.org.uk

ÅAccess industry statistics and data by downloading MCA industry research reports (worth 

£1,350.00 pa) and insight articles via the member area of the website

Membership of the MCA enables your firm to:

ÅDemonstrate your firmôs credibility through the Code of Practice, using your membership as a 

badge of quality and taking part in delegations to stakeholders

ÅShowcase your expertise by winning awards, contributing to reports and being quoted in the press

ÅStrengthen your brand in the eyes of clients, staff and potential recruits through our promotion of the 

industry, website, awards and PR coverage

ÅBuild your network through our events and opportunities to meet and hear from key public figures

ÅShape the future of the industry through your involvement in our industry research, policy 

development and lobbying 

ÅDevelop your team through our member networks and speaker and training events

ÅAccess advice from the MCA team on industry trends, lobbying, industry relationships and suppliers, 

and best practice in marketing and client satisfaction surveys. 



Recent highlights
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The MCAôs Value of Consulting report, launched in March 2010, turned the negative perception of 
management consulting on its head and achieved significant positive coverage in the pressé. 



Recent highlights
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The Code of Practice explained online, a event invitation, MCA awards and the Young MCA Networké 

Industry reports, an insight report and our media partners and channelsé 



Be a part of it

Next steps 

MCA membership is at a corporate level only, and the annual subscription is based on the number of 

full-time consultants the firm employs in the UK. Annual fees start at £8,302 +VAT for a small firm with 

between 10-25 consultants.

To find out more about becoming a member of the MCA or to arrange a meeting

please contact Stephanie Henderson, Business Development & Planning Director  

E: stephanie.henderson@mca.org.uk

T: 020 7321 3993

Or visit us at

www.mca.org.uk/join

www.mca.org.uk
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Competitiveness Report, 2009


